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TMHMA AIOIKHIHL TOYPIZIMOY
DEPARTMENT OF TOURISM MANAGEMENT

NANENIZTHMIO NATPQN
IXOAH OIKONOMIKQN ENIZTHMQN KAI AIOIKHZHZ ENIXEIPHZEQN
TMHMA AIOIKHZHZ TOYPIZMOY

NMPOZONTOAOIO-KAAAOAOTIO

TO NTYXIO « AIOKHZH TOYPIZMOY» QZ MPOZON AIOPIZMOY ZE ®OPEIZ TOY AHMOZIOY

J0¢ EVNUEPWVOU LE OTL:

1. Y10 Npoedpikd Atdtaypa (M.A.) 85/2022 (A’ 232) «KaBoplopodg npocoviwy Sloplopol os popeig

Tou Anpociou (MpooovtoAdylo-KAadoAoylo)» BeopoBetolvral otov Topéa «Aloiknong Kat

Owovoutag» otov KAGdo «IME AlolkntikoU-OLKOVOULIKOU» OL TIOPOKATW ELOLIKOTNTEG OTIG OTOLEC

opileTal wg MPooov SLoPLooU, HeTafl AAAWV Kal To ITtu)io «Aloiknon TouplopoU»:

>

>
>
>

NE AIOIKHTIKOY-OIKONOMIKOY (nep. 2) (oe mepimtwon mou o @opeag Intel, Ue tnv
npoknpuén mAnpwong JECEwV, TOV TEPLOPLOUO TwWV QMOSEKTWV TITAwv, Ot mruyia n
SumAwuata 16iwc StotknTiki¢ Kot otkovoutkn¢ kateuduvonc)

MNE AIOIKHZHZ TOYPIZMOY

NME OIKONOMIKOY

NME OPTANQZzHZ KAI AIOIKHZHZ ENIXEIPHZEQN

2. 310 1610 MN.A. kaBopilovtal, LeTAEL AAAWVY, OL TTOPAKATW ELSLKOTNTEC UE TTPOOOV SLOPLOUOU «TTTUX(O

n dimAwua orotovdnrmote Tunuatoc A.E.I. tn¢ nuedarrc n akadnuaikd tcoduvauog r .ootiuog titAog

oxoAwv tn¢ aAdodarmncy:

>

>
>
>

VYV VY

ME AIOIKHTIKOY-OIKONOMIKOY (rep. 1)

ME AIEKMAIPAIQZHZ YITOOEZEQN NOAITQN

ME XTENOIPADOQN

ME XQ®PONIZTIKHE AIOIKHIHZ (Tt mpoBAenoueva npoodvra tou kAadou kat eibikotntac ME
Atoikntikou-OtkovoutikoU)

MNE AHMOTIKHZ AZTYNOMIAZ (ko mpooBeTo mpooov n anattovevn adela odriynong)

ME ETKAHMATOAOTIAL (koL mpOCOeTO MPOOOV QUTOTEAN HETAMTUXLOKO TITAO omoudwv
£TNAOLG TOUAA)LOoTOV Slapkelag otnv EykAnuoatoloyia)

ME METEQPOAOTIQN (koL tpooBeto Mpooodv auToTEA LETAMTUXLAKO TITAO oTIoUS WV ETNOLAG

TouAdyxlotov dLdpkelag otn Metewpoloyia).

O Mpo6edpog Tou TUAUATOG
Anéotolog M. PadanAidng
AvarAnpwtn¢ Kabnyntng



