TMHMA AIOIKHIHL TOYPIZIMOY
DEPARTMENT OF TOURISM MANAGEMENT

NANENIZTHMIO NATPQN
IXOAH OIKONOMIKQN ENIZTHMQN KAI AIOIKHZHZ ENIXEIPHZEQN
TMHMA AIOIKHZHZ TOYPIZMOY

MPOZONTOAOTIO-KAAAOAOTIO

TO NTYXIO « AIOKHZH TOYPIZMOY» QX NPOzZON AIOPIZMOY ZE ®OPEIZ TOY AHMOzIOY

Z0G EVNUEPWVOUE OTL:

1. 3to Npoedpkd Awataypa (M.A.) 85/2022 (A’ 232) «KaBoplopog mpocoviwy Sloplopol os $opeic

Tou Anpoociou (MpooovtoAoylo-KAadoAdylo)» BecpoBetolvtal otov Topéa «Aloiknong Kat

Owkovopliag» otov KAado «ME AoknTIKOU-OLKOVOULKOU» Ol TIAPAKATW ELOIKOTNTEG OTLG OTIOLEC

opiletal wg MPoodv L0pLopovl, HeTafl AAAWV Kat To Itu)Xio «Aloiknon Touplopou»:

>

>

>

>
2. ito0

NE AIOIKHTIKOY-OIKONOMIKOY (nep. 2) (oe mepimtwon mou o @opeac {ntei, UE TNV
poknpuén mAnpwonc JECEwV, TOV TEPLOPLOUO TwWV amodekTwV TiTAwv, o€ mruyia n
SumAwuata 16iwc SLotknTIKAC Kot OLKOVOULKNC Kateuduvonc)

MNE AIOIKHZHZ TOYPIZMOY

ME OIKONOMIKOY

ME OPTANQZzHZ KAI AIOIKHZHZ ENIXEIPHZEQN

6o N.A. kaBopilovtal, petafld GAAwvV, Ol TTAPAKATW ELSIKOTNTEC UE TIPOOOV Sloplopol

«rtuyio n SimAwua omotovdnmote Tunuatog A.E.l. tn¢ nuebdamnnc n akadnuaika tooduvauog n

LOOTIUOC TITAOG OxY0AWV TNG aAAodarrcx:

>

>
>
>

\ 24

ME AIOIKHTIKOY-OIKONOMIKOY (mep. 1)

ME AIEKMAIPAIQZHZ YIIOOEZEQN MOAITQN

ME ZTENOIPA®QN

ME ZOQOMOPONIZTIKHZ AIOIKHEHZ (ta mpoBAendueva npocovta tou kAabdou kat etdikotntoc MNE
Atoikntikou-Otkovopuikou)

MNE AHMOTIKHZ AZTYNOMIAZ (ko mpooBeto mpooov n anattolpevn adela odrynong)

MNE ETKAHMATOAOTIAZ (kat mpOoBeTo MPOCOV QUTOTEAN HETAMTUXLOKO TITAO omoudwv
£TNoLaG TOUAA)LOTOV SLapKeLlag otnv EykAnuatoloyia)

MNE METEQPOAOTIQN (Kot tpOoBeTO MPOooOV AUTOTEAN UETATITUXLOKO TITAO oTtoud WV ETHOLOG

TouAdylotov dLapkelag otn Metewpoloyia).

O MNpo6edpog Tou TUAUATOG
AAkIBLadng NavayomouAog, KaBnyntng



